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What is Community Asset Inventory?

1. The process: The process of reaching out into the
community and partnering with community members
to implement the project was fundamental in building
awareness and engagement. This action was based on the
idea that understanding who the people of Rochester are
in the context of their sense of place was of vital
importance. The process has been a connector to
mobilize communities and individuals. CAI utilized
professional market-based research tools, alongside
ethnographic methods and grassroots involvement.

2. Data collection: Gathering information on the
current state of the community and its diverse human
populations will support organizations, initiatives,
businesses and concepts in making informed decisions for
the present and the future. This work may serve as a starting
point for sustainable inventory “snapshots” for future
invenrory/scope in three key areas chosen by investors to
complement other research being done on Rochester or to
fill in gaps in information about the community.

Mission: Community Asset Inventory’s aim was to
gather and present an authentic snapshot of Rochester
and its community members within the scope of Arts &
Culture, Diversity and Inclusivity, and Knowledge
Talent and Creative Talent.

Purpose: The data and community building process will
provide a foundation to inform future programming,
services, and events that build awareness and engagement
within the Rochester community.

Value: This work affords us the opportunity to dig
deeper into the community’s assets — its people, places,
activities, lifestyles and culture that will allow Rochester
to evolve with the knowledge of what the community
values and what community members like to do.

The three areas of focus for CAl are:

* Arts & Culture

* Diversity & Inclusivity

* Knowledge Talent &
Creative Talent




Insights Found

* We are busy with family, work, and
volunteer activities

* We value our time and invest it to support
activities and interests

* We enjoy being outdoors and use our parks
and trails system frequently

* Many feel Rochester lacks an adequate
supply and variety of usable indoor space

* We find comfort in the company of our
familiar social circles

* We are diverse, but are we truly being
inclusive?

* We have an abundance of talent and much
to offer the community

» Many feel that Rochester is fragmented and
are unsure how to connect and engage
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Dusiness
Most respondents are employed full-time : 11ncec d riv ng
I~

professional &
goal-oriented ®

‘Busy full-time working mom " Chaotic
with a Presolnooler - both i strong work
parents work. ful-time. in : ethic
demandingjobs - T lke to :
be involved in a varie’ry of
activities (volunteering, socinizing,
hanging out with my fa\mily,
spending Time. outdoors, : mentioned
fraveling-usually modest travel). i m ﬁlcrjlgsocfrtiirijng
Not a bigg TV watcher - T lke B
fo be DOING something, Enjoy :

ethnic restaurants, live music,

and fun events for kids!

(from survey)

Centered”
isaterm
that was

.................................. LA N N

respondents enjoyed

in community forums, participants often imagining four hours

of free time with no one

initially had difficulty thinking of what they making demands on them

but gave the impression

do for ‘fun’ saying that work and family that this rarely happens
obligations leave little time for fun :




Family Oriented Community Minded Volunteer
Faith-Based & Active are some terms used to describe
their personal culture, but so are Frugal Thrifty Conservative

53%

regularly attend seasonal or weekly
events (Thursday’s on First, Farmer’s
Market, Down by the Riverside)

The types of arts & cultural activities
most likely to be part of people’s

some who feel they don't belong lifestyle are free to attend

say Rochester is too expensive/there’s
not enough lower priced stuff to do

say they enjoy

2/3 attending arts
or cultural events
participate in arts

1 /3 and/or cultural

activities as a pastime

° are not interested

1 I n 5 in arts and cultural

activities

S0-$24 SO

more than six-in-ten spend this in a typical 24% say they don't spend anything
month on just arts and cultural events on arts and culture in a typical month
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young adults are most likely to say
that arts and cultural activities are
part of their lifestyle, but they also
have lower incomes and are more
inclined to say they don't spend any
money on arts and cultural activities
in a typical month

‘With the economy being the way it is,
we are hrying o be cost-effective in
ouwr choices of activities. We have
found, as our children grow older.,
that there seem 1o be less cost-
effective activities 1o Parﬁcipcrfe in.

(from survey)
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In community forums, when asked where they gather and what they do
for fun, what came up most was gathering at each other’s houses, parks
and faith-related places




71%

of people agree that there
is ample opportunity to engage
in sports and physical activities
they are interested in

of people agree that parks & trails
meet their needs

51%

of people say
4 free hours = outdoor activities
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Walking, biking, swimming,
gardening, hiking, running,
sledding/tubing, skiing, ice skating
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L. .

of people use parks for
nature activities

Tf T have free time (dependin on which season
it is) T can usually be found outdoors. In winter,
oross—oounhry gkiing orJ'uer walkjng. In warmer
months, gardening, waking or bic\,lc!ing. T also
eryoy slnopping at the Farmers Market for
frech VEJPES. (From survey)
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parks are a gathering space, particularly for ethnic
communities
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of people use parks for
physical activity

35% visit a fitness center/athletic club/gym
18% boat/canoe/kayak
16% participate in youth/adult rec sports
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sports and physical activities are viewed as a
connector with the larger community




ethnic communities struggle to find venues for
gathering together — available venues are not
affordable, not large enough, not accessible or
not culturally appropriate
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MORE |

Arts Venues

arts and cultural opportunities are much less likely
to meet the needs of area residents than are
opportunities for outdoor activities and sports/
physical activities

for Young Adults

Places Open Later spaces for music, theatre, dance are

important to 20-25% of the population

‘A medical I/\isfory and art

Lack of cultural activities, ,
museum, a heatth and wellness

Too much focus
on bars/alcohol

some reasons
for not feeling
like they “belong

learning center and a globa|
cultural welcome center that is
reflective of the many cutures
repreeerﬁed by Rochester vesdents
and visitors would add a unique
Ineri’ra@e for Rochester, and s
milions of VISTOrsS.” (fom survey)

n
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for nightlife, people tend
to go to a pub or restaurant

0 & history
31 A) centers
say visiting Is part

libraries, of their
museums, | lifestyle

A lack of
things to do

in Rochester is mentioned
(primarily by younger respondents)
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[ ]
P Family
@® First
describes people’s
personal culture

Family-
/ ' ' Oriented
‘ ‘ also describes Rochester’s culture.

For young adults and single
people, this is not necessarily
positive

When they have free time, most prefer to
have others with them, rather than be by
themselves, and they are as likely to say
they'd like friends with them as they are
to say they'd like to be with their
spouse/partner/significant other

Among those in community forums,
gathering with friends and family, often at
each other’s homes is what is done for fun

.......l........I...................

spending time with friends and family
comes up in various mentions of warm
& cold weather activities

Strong family values is an asset
of many ethnic groups

1/3)

of respondents say that entertaining/
dinner parties/card clubs, etc.is part
of their personal lifestyle
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S socializing/getting together with
o friends or family comes up as
. something people would do with
o four free hours
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T think there is
j/uﬁe a bit of
iversiw in
Rochester, but not
many People are
looking 1o explore
That. Most peo e
stick. 0 what lney
know and Jrlney are
Inappy There." fom survey)




Diverse groups
consider themselves

inclusive & Reach Out

to build bridges between communities

Legal/
Political
System
Does Not
Represent

> U
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- Segregated = Words Used
Divided @ Haves & Have Nots » to Describe
' Not Welcoming | Rochester
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In community forums, groups feel their culture is
not reflected in the greater community overall and
that the greater community is not aware of or
educated about their culture
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Unutilized Talent = Difficulty Engaging

People who don't feel like they
‘belong’ in Rochester view the
community as non-inclusive

‘We are a diverse cutture, but my
expevience is that we are not an
inclusive cutture. We have a areat
deal of passion and want greater
ﬂningg. I ersonally want better
ﬂnihgs - ghrong neighborlaoods,
schools, connectiveness, Personal
involvement —ﬂqings with depth and
Iongevfry. For example: there are
several teen suPPor’r organizaﬁong.
Are Jrhey workjng Togefher?"(rm,[n o
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People of minority races/
ethnicities, non-Christian faith
traditions, LGBT tend not to
agree that the culture of
Rochester is a good fit with their
personal culture
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KNOWLEDGE TALENT Cr‘taﬁ&?t Taitn#

Rochester has a large number of Knowledge Talent jobs—jobs that have
the greatest potential for innovation and contribution to economic
growth. However, Creative Talent occupations (those in arts, design,
entertainment, sports and media, including professionals and hobbyists)
are what attracts and retains Knowledge Talent.

v /504

Knowledge Creative
Talent Talent Agree they can make good use of
their talents, skills, knowledge &
education in Rochester

Rochester underperforms in
business activity that typically
supports arts and cultural
activities

"TEEEEEEEEEE N N N B N BN B RN NN SN

T love 10 be creative, and
there are limited oPPmrJrunmes
10 ex Xpress mysek? uwsdays
on First feels ke the onl
outler, Also, even’;{laiannmgb

S a bl interest of mine, but

?

Rochester has assets that are
dormant but want to be engaged,
and are not sure how to be
connected

there are not ve
event centers 10 worlc or
volunteer for. It's almost

ike the Civie, Center has
Qa monopol\/." (From survey)




people who

feel they can't
make good use of
their talents in
Rochester say it's
difficult to engage
and they don't feel
welcome, people
are snobby

adba

comments on Rochester'’s culture are often contradictory
and respondents often make both positive and negative
comments when describing Rochester’s culture
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‘Rochester needs more of a
creative-sector economy instead of
being all medical and Tech centered.
My skils don't vealy velate fo
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Nearly

1/2

of respondents tend not to agree that
Rochester’s culture is a good fit with
their personal culture

medicine or Jrechnology very much,
oand L really don't want to work in
those fields. I've had 1o create my
own work. opporhmi’ries, which is fine,
but unforhmafely not very ey ative.
Cerfajnly there is an opporﬁmiw for
ereative work in o volunteer capau“ry,
bul T can't pay 1y morfgoge with
volunteey Time.” (from survey)
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ks

in community forums, disconnects
tended to outnumber connects
when thinking about their smaller
community’s relationship with
Rochester

22
o O

Transportation

is a particular
‘disconnector’ ' ‘

with the lack of

affordable public

transportation,

especially in

the evenings

& weekends

I...............................................'.l........l............l........l...'




8 Insights =4 Themes

« The people of Rochester are busy with family and work, and time is
valuable. Nonetheless, they invest their time to support activities and
causes that enrich their community.

« The people of Rochester enjoy being outdoors and appreciate the many
parks and trails available, both for individual use and for gathering with
others. However, there is a sense that a variety of usable indoor space is
lacking.

« Rochester is viewed as being very diverse, but there is some question
whether it embraces that diversity or simply tolerates it. Rochester’s
people find comfort in the company of their familiar circles, but is this at
the expense of being inclusive?

- Rochester’s people have many talents to offer, from skills acquired through
education and employment, as well as through passed-down traditions,
yet they struggle to feel connected or that they “belong.”

Read on to learn more About YoU

-




